Supelah,rand teams up with FM

to promote biz hubin Lanka

. Superbrands Lan-
ka and the Ministry
of Foreign Affairs
are mrnhinmg thieir
resources to promote
Sri Lanka as a busi-
‘ness location to inter-
national investors.
Revealing the plan, B
Mr. Ruchi Gunewap_f
dene, . Chief Execu-
the ﬂfﬂE-E.'t'ﬂI Super-
brands Lanka said, “the inmgural Sup&r
brands which was launched through the
prestigious high quality publication In
March this year showcases some of Sri
Lanka’s finest brands. In essence, it is the
face of Sri Lankan business and is there-
fore a powerful tool which can he used in
intemal:lnnal mark
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“The Ministry of Foreign Affairs with, 55 mis- _

sions throughoutthe world are involved i pro-
moting 56 Lanka as one of the best locations

for investment inthis part'of the world" said Mr.

Palitha Kohona, Secretary of Foreign Affcirs.
Commenting further he said, *This is ar excél
lent publication and the concept behind this is
noteworthy and complimentary to our b ~ader
gfforts.”

The Sri'Lanka Superbrand publicabicn show-

cases 50 brands which represent a |arge spec-
trum of industry such as tea, retail. iiigenous
products; fast moving consumer goods
industrial products, financial servic.:, table-
ware, motor vehicles and media just 1o name a

few. 70 of the featured brands are local, with
the bilance being muylti national.

*Brands are a reflection of the sophistication
of busingss in a territory. »nd we are extremely
happy about this collaboration with the Ministry
af Foreign “ffairs, as we cuan demonstrate a
powerful portfolio of businesses, which ca:i be
effectively used to promote 5 Lanka as an -
investment destination” said Mr. Gunewardene.

Superbrands Lanka will be providing suffi-
cient books to the 55 missions aboard which
would be used by those missions atrelevant
eyents and forems they would be organizing in
international markets.

“We intend to initially provida sufficient
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quantities for each mlssu:nn 10 see how eﬁec-
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tively thay can use this and to gauge the inttial
responca. Based on Lie feadback that the
Ministry niets; we will suppiy further require-
ments to e individual missions to meet their
specific plars® concluded Mr. Gunewardene.

Superbrands Lanka is already implementing
its second programme which is Business
Superbrands, which will exclusively showcase
business to business brands and those which
ve primarily involved in the industrial sector.
This will be launched in the second half of next
year. Superbrands is an inte"national organiza-
tion operating in over 70 countries, which pays
tribute to exceptional brands '~ individual mar-
kets. These businesses have excelled in their
m&hlﬂual mﬂusnnal r::aleucrr'_.r
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