| Business Superbrands to
vapture success stories

SUPERBRANDS, THE
independent  authurity
which promoe e disei
pline of branding and
pays tribute to exception-
] brands, has begun the
process of extending invi-
tations to thase nominat-
ed brands to join the Busi-
ness: Superbrands pro-

 gramme. Business Super-
brands are those hrands
which are  primarily
involved in business 1o
business marketing which
have excelled in their spe-
cialised fields of business.
By excelling in their
fields, they have estab-
lished very strong cus-
temer " relationships
which leads. to long term
value creation.

It is these truly. excep-
tional businesses. that are
being recognised. Most of
s
worked hard for many

| years before they have
achieved . 4 significant
level of success. It is

stories which are expect

e 1o be captured in the
Business . Superbrand
publication. Since some
of these Business Super-
brands may nat be imme-
diately visible to the pub

e (@5 OppOSed w uu
suraer brands), the swre:.
behind their successes
inay ot be well-known.
Superbrands  Lanks
would therefore  work
with the ' particepatng
brands in undersianding
the reasons behi
success - and recording
their brand story, whick
can then be uscd 45 &
marketing tol
companies themselves.
“The programme is an
integrated package which
<an be used by companies
to market themselves,
Even for those companies
who have not specifically
drticulated their brand
offering, this is u great
opportunity ta du’ so”,
Director of Marketing of
Superbrands
Sharmila Cassion said
‘Not only do we cap-
wre the essence of the
brand story, but there are
several tools abo includ-
ed in the programme
which can enable those
busiesses to activate and
launeh s sustained direct
arketing initiative®
When asked about the
respupse 1 mvitations o
participaw. Cassis i

we are in the carly phase
, and still approaching’
the brands and inviting
them for the programme,
We have still some ways

1080
"With those who we
have approached, we
have’ got ' really good
cesponsc. ‘We believe this
ccause we esiablished
) crcdlh]: and salid foun:
dation for the programme
througt Consumer
supe.bmum W are con-
dent thai we can show-.
case some really fantastio
memass Superbrands”
“It is our belief that &xi
Lnulma own  Business
Superbrand staries will
inspire brand’ custodiang
10 work harder and ather
Tocal entrepreneurs to fok
low suit, and therdby

build ‘more suecessiul
brands with international
poten in the Sri

Lankan market” Cassim
said.

The Superbrands pro-
grarmme is 2n aspirational
benchmark for businesses
operatin in this country,,

It is awarded 1o only a
select few top performing
brantls.
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